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Abstract

Purpose — This study aims to evaluate the impact of financial
performance on firm value growth in the context of global
competition, focusing on the manufacturing industry in Batam.
Methodology — A quantitative approach involving 10 companies
and 110 participants was used in this research. Some data were
collected through a questionnaire containing statements related to
the variables of this research. SmartPLS software was used in data
analysis to examine the relationships between variables and
indicators that influence firm value growth.

Findings — The results show that financial performance
significantly affects the growth of firm value, with a very high
correlation. In contrast, the relationships between financial
performance and global competition, as well as between global
competition and the growth of firm value, were not statistically
significant. As a mediating variable, global competition does not
provide a significant contribution, as indicated by a very low
correlation value and T-statistics that are below the significance
limit. These findings confirm that the effective financial
performance management through improved profitability,
liquidity, and solvency is an essential factor of the growth of firm
value.

Originality — This study offers new insight by exploring global
competition as a mediating variable between financial performance
and the growth of company value in the underexplored
manufacturing sector in Batam.

1. Introduction

This study has main aims to examine the impact of financial performance on the growth of
company value in facing the increase of complex global competition. This study focuses on
manufacturing industry companies in Batam to understand how financial performance and the
growth of company value correlate amid global competition. Batam City was selected as the
research object here because it is one of Indonesia’s leading industrial and free trade zones, hosting
a high concentration of manufacturing companies which are directly exposed to global market
competition. This unique position makes Batam a strategic case for examining the relationship
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between financial performance and the growth of company value. This is inseparable from the
rapid development and becoming one of the regions with a strategic economic system and the
ability to control the economy in Indonesia (Hargono et al., 2013).

On the other hand, behind the great opportunities which are as challenges faced by these
companies, in facing the challenges to be consistently competitive and thrive in the global market
(Aritenang & Chandramidi, 2020). The main challenges that they face include understanding the
factors which are the main drivers of competitive advantage and determining long term survival.
This advantage is crucial, causing the increase of fierce local, national, and global competition
(Ahmad, 2024; Horvathova & Mokrisova, 2020). According to Soesetio et al (2024), companies
need to identify factors that produce competitive and sustainable advantages and positively impact
the financial performance of company.

Previously, Petrick et al (1999) explained that global competition significantly impacts
company operations, including marketing strategies, operational efficiency, investment decisions,
and innovation (Sivakumar et al., 2011). Therefore, it will naturally form multi-level
competitiveness to stimulate the company's production and financial performance (Omasete,
2014). Financial performance is not the only thing that reflects stability; it also affects the value of
the company, which is an indicator for investors, stakeholders, and management in making
strategic decisions (Naeem et al., 2022). Therefore, companies must implement effective strategies
to survive, develop, and create added value for the company itself or its stakeholders.

In addition, according to Kianto et al., (2013), the company's competitive advantage lies in
the unique resources and capabilities which are difficult for competitors to imitate. Wise
management of internal resources will be superior in facing competition to improve financial
performance and company value. Petrick et al (1999) also emphasized the importance of
differentiation and low-cost strategies in gaining a sustainable competitive advantage in the global
market.

The company's financial performance is one of the leading indicators in measuring the
effectiveness of strategy. This performance is seen not only from profit and revenue but also from
the perspective of resource management, risk control, and adaptation to market changes
(Cindiyasari et al., 2022). Research from Sivakumar et al (2011) shows that companies which
implement right strategy can optimize their financial performance, even in increase of complex
global market challenges. However, limited studies have specifically examined how financial
performance translates into the growth of company value within the context of emerging industrial
centers like Batam. This gap highlights the need to explore whether strategic financial management
in such regions effectively enhances firm competitiveness in the global arena.

The growth of company value refers to the increase in total value of a company or market
value over time, which is measured through indicators of stock price, revenue, net income, and
cash flow (Ahmad, 2024; Tibrani et al., 2024). The growth of company value shows the extent to
which a company creates value for shareholders, employees, and stakeholders (Afifa et al., 2023).
In addition, several factors that influence it may include profitability, operational efficiency, and
asset management (Jihadi et al., 2021). Innovation and adaptation to global changes also play a
role in long-term growth. Therefore, companies that are wise in financial performance tend to
experience stable growth of value (Zhou et al., 2022). However, empirical data connecting
financial performance to the rise of business value and it still has not been extensively studied in
the context of developing economies, especially within Batam's manufacturing sector. This gap
necessitates further inquiry to comprehend how these dynamics function amid the strains of
worldwide or global competition.
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Research on improving financial performance and the growth of firm value in facing global
competition has been widely discussed in the existing literature (Iskandar, 2021; Tafsir, 2021).
Many studies highlight customers' value, intellectual capital, and financial strategy as separate
parts of the growth of firm value (Tibrani et al., 2023; Wibowo & Surjandari, 2023). Dominance
also highlights the importance of strategy in acquiring customers to create a competitive advantage
amid increasingly fierce market competition (Naeem et al., 2022). Through a customer-focused
approach, companies can create sustainable advantages by relying not only on internal resources
but also on the value perceived by consumers (Li, 2009). Therefore, financial performance directly
affects company value, with financial performance indicators, capital structure, and firm size
significantly influencing firm value. However, certain factors, such as company growth, show a
weaker relationship (Hutauruk et al., 2023).

The role of intellectual capital, such as human and structural capital, has also proven critical
in improving the financial performance of a company. The value-added components of intellectual
capital can positively impact financial results (Hutauruk et al., 2023). On the other hand,
companies must adapt to the rapid changing conditions of global competition. Managing
knowledge, market risk, and competitiveness through appropriate strategic adaptation is essential
for companies to survive in this dynamic environment (Velykykh, 2024). Multinational companies
implement comprehensive financial strategies, such as foreign currency risk management and
capital structure optimization, it can gain significant competitive advantages in global market
(Rahman et al., 2024).

Multi criteria-based decision making model also evaluate financial performance, helping
companies integrate with their financial strategies with global competition (Ali & Ibrahim, 2019).
Although many studies have focused on specific elements such as customer value, intellectual
capital, and financial strategy, few have examined them comprehensively to understand how they
can simultaneously improve financial performance and company value growth in the face of global
competition.

This study has the potential to fill the existing research gap by integrating financial
performance metrics and the growth of company value in a comprehensive analysis model to face
global competition. By identifying and analyzing the relationship between financial performance
and the growth of company value, this study is expected to provide valuable insights for both
practitioners and academics in formulating policies and measures which can strengthen the
position of manufacturing companies in Batam City in the face of global competition. By
identifying and analyzing the relationship between financial performance and the growth of
company value, it is expected to provide valuable insights for practitioners and academics in
developing policies and measurements to strengthen the position of manufacturing companies in
Batam in facing global competition. The analysis is based on the resource-based view (RBV) and
stakeholder theory, which emphasize that firms must use internal resources and capabilities to
achieve superior financial performance while also integrating strategic outcomes with the interests
of shareholders, employees, and other stakeholders to sustain long-term growth of company value.

2. Research Methods

2.1. Research Variables and Indicators

The field study was conducted in Batam, Riau Islands Province, involving 10 manufacturing
companies that have been operating for more than 10 years; this is due to the rapid development
of industrial management, port infrastructure, airport, and strategic location of Batam itself on the
Indonesian border, (Hargono et al., 2013). Moreover, the efficiency of traffic of raw materials (in
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and out), easy global transactions, and free trade are the reasons of some new businesses arise due
to the considerable potential and other strategic advantages (Aritenang & Chandramidi, 2020). In
this study, a company is a business entity or enterprise that produces raw goods into semi-finished
or complete goods using production machines and operates on a large scale. In addition, the
company is affected by financial performance and global competition, which includes profitability,
liquidity, solvency, capital structure, intensity, external and internal, innovation, sustainable
projection, and the impact of each variable and indicator on other variables and indicators (see
Table 1).

This is strongly connected with the principles of financial reform adopted by some modern
companies. According to Abiad & Mody (2005), some external events and factors affect economic
policies and the balance of trade and payments, thus encouraging macro-industrial groups to
revitalize and carry out major economic reforms (Claessens & Perotti, 2007).Weak global interest
rate activity can also strengthen the rationale of the company for reform (Law & Singh, 2014).

Table 1. The Operational Variable

Variable Indicators

FP1-Coordination with inter-multilevel company
FP2-Developing company risk communication
Financial Performance (FP)  FP3- Profitability
FP4-Liquidity
FP5-Solvability
GCl1-Availability of preparedness and company management
planning
GC2-Enhancing the competence and instruction for
stakeholders
GC3-Monetary and technical assistance
GC4- Intensity of Company
GC5-Developing Innovation
GC6-Sustainability
CVG1-Execution of safety protocols and standards
CVG2-Preemptive alert mechanisms and instantaneous

Global Competition (GC)

communication
Company Value Growth

(CVG) CVG3-Routine safety audits and risk evaluations

CVG4-Stock price
CVGS5-Profitability
CVG6-Market value added (MVA)

Source: processed data

However, reform and liberalization activities reflect the magnitude of pressures and
incentives created from external factors that affect firm internality and seek to encourage the
possibility of additional reforms to catch up with firm achievements (Andriana & Panggabean,
2017; Olowofela et al., 2018). Finally, some strategies have emerged that are personalized by the
company and considered important to adopt as part of the evaluation structure of the company;
this is strongly connected with the economic exploration during high global competition and the
development of modernity (Panjaitan, 2017).
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2.2. Research Methods

This study uses quantitative methods and exploratory studies to analyze the reality of efforts
made to increase the growth of corporate financial value influenced by corporate financial
performance and to deal with progressively complex global competition. In addition, it is
imperative to investigate the direct and indirect correlations between each variable and the
interrelated indicators. The results indicate that each company has its model and style of enhancing
the growth of corporate value despite the rapid development of industrialization management and
global-level competition.

One hundred ten questionnaires were distributed to company representatives with relevant
managerial positions for the economic structure of company. Everyone was given a questionnaire
containing statements, which the researcher used to test the relevance of variables affecting firm
value growth through Excel and SmartPLS 4.1.03 software. As a result, 95 questionnaires
(86.37%) showed valid and met the assessment conditions, while 15 questionnaires (13.63) did
not meet the assessment conditions. Furthermore, indicators on exogenous, mediator, and
endogenous variables were examined by recursive data processing using SmartPLS software; this
is enabled and widely adopted as an emerging academic research trend. This approach relies on
regression and component columns to evaluate the interaction among variables (Sardeshmukh &
Vandenberg, 2017). By adopting the value categories and processes from Hair et al (2014, 2019),
we directly participated in modeling analysis by investigating three testing steps of the inner, outer
model, and hypothesis testing. The relationship between variables was alsa analyzed through the
calculation of regression paths.

As conditions and restrictions to determine the F2 measurement, a cutoff value of 0.150 was
defined, statistical power was evaluated with a Cronbach alpha value of 0.70, composite reliability
0f0.70, AVE 0of 0.50, and p-values of 0.05 as significant threshold value as determined by Scheines
et al (1999). In addition, we used iterative processing to evaluate variables with two types of
manipulations: calculating values based on indicators and latent variables and assessing latent
variable relationships directly and indirectly by evaluating external estimates. The concept of
financial company growth (FCG) as an endogenous variable (dependent variable) can be
influenced by a mixture of exogenous variables derived from observed elements, including
financial performance and global competition both directly and indirectly. Finally, the significance
of endogenous variable FCG is evaluated using Bootstrap PLS.

3. Results and Discussions

The research employed a quantitative approach involving 10 manufacturing companies
operating in Batam, Riau Islands Province, all of them have been established for more than 10
years. The field survey involved 110 respondents drawn proportionally from selected companies.
The respondents consisted of managers (35%), supervisors (45%), and senior staff (20%), ensuring
that multiple organizational levels were represented. In terms of demographic characteristics, the
majority of respondents were aged between 30 and 45 years, with more than 70% holding a
bachelor’s degree and the rest holding either a diploma or a master’s degree.
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Table 2. Profile of Respondents
Work

Number of  Percentage . Average Education
Category Respondents (%) Experience Age Level
P ’ (Years) &

35 Bachelor’s -

Managers 39 7+ 38 Master's
Supervisors 50 45 5-10 35 Bachelor’s
Senior Staff 21 20 5-10 33 Diploma -
Bachelor’s

Source: processed data

Work experience was also substantial, as over 65% of respondents had more than 7 years of
service in their respective companies. Such diversity was deemed essential, as managers and
supervisors were directly involved in financial decision-making and strategic planning, while
senior staff provided operational perspectives which relevant to the growth of company value (see
Table 2).

Table 3. The Assessment of OQuter Model

Outer Ave.rage Cronbach’s Composite
Ttems Loading Variance Alpha (a) Realibility
Extracted (AVE)
FP1-Coordination with inter- 0.906
multilevel company
FP2-Developing company risk 0.927
communication 0.823 0.946 0.959
FP3- Profitability 0.923
FP4-Liquidity 0.924
FP5-Solvability 0.856
GCl1-Availability of 0.564
preparedness and company
management planning
GC2-Enhancing the competence 0.918
and instruction for stakeholders
GC3-Monetary and technical 0.930 0.711 0.909 0.924
assistance
GC4-Company’s Intensity 0.881
GC5-Developing Innovation 0.740
GC6-Sustainability 0.723
CVGl-Execution of safety 0.943 0.879
protocols and standards
CVG2-Preemptive alert 0.953
mechanisms and instantaneous
communication
CVG3-Routine safety audits and 0.927 0.927 0978

risk evaluations

CVG4-Stock price 0.927
CVG5-Profitability 0.931
CVGo6-Market value added 0.944
(MVA)

Source: processed data
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Effective financial management practices are crucial for improving financial performance,
as companies must manage assets efficiently to achieve profitability. Financial performance is the
main indicator of the company's ability to survive and continue to grow in the highly competitive
era of globalization. This study aims to explore the relationship between three main variables,
which include Financial Performance (FP), Global Competition (GC), and Company Value
Growth (CVG). The authors used a quantitative approach to analyze data from 10 manufacturing
companies in Batam, Riau Islands Province, which have been operating for more than 10 years, to
explore the relationship between those variables. From 110 questionnaires distributed, 95 were
valid and met the criteria. This study used statistical analysis by utilizing SmartPLS software. The
analysis was conducted to measure validity, reliability, model and evaluate the relationship
between the variables studied. The findings of this study related to the measurement of outer model
between variables and indicators of this study and it can be seen in Table 3.

Table 2 above shows the results of evaluating measurement model using the Partial Least
Square (PLS) approach involving indicators and their relationship to three latent variables, namely
financial performance (FP), global competition (GC), and company value growth (CVG). Each
item was analyzed based on the outer loading value, average variance extracted (AVE), Cronbach's
alpha (a), and composite reliability to assess the validity and reliability of the measurement model.
The FP construct value showed statistically significant results. The FP construct values of all
indicators had high values (between 0.856 to 0.927) with an AVE of 0.823 and indicated a
substantial effect; Cronbach's alpha (0.946) and composite reliability (0.959) values reinforced its
reliability.

The analysis results above show that FP is important in assessing financial performance
through binding indicators from FP1 to FP5. FP2 had the highest value at 0.927, indicating that
this aspect was very important in measuring financial performance. This study strengthened
previous findings that liquidity and profitability contribute significantly to Financial Performance
(FP), as evidenced by the outer loading values of FP3 and FP4 (0.923-0.924). These results were
relevant to research conducted by Aisyah (2022), which emphasized effective financial
management in creating firm value.

Global competition (GC) was measured by 5 (five) valid measurement items with outer
loading values ranging from 0.723-0.930. The level of reliability was accepted if Cronbach's alpha
and composite reliability values were above 0.70 (reliable). GC's Cronbach's alpha value was
0.909, and composite reliability was 0.924, which reflected good internal consistency and
reliability. The level of convergent validity shown by the AVE value of 0.711 and indicated that
it met the requirements of good convergent validity.

However, one of the GC1 indicators did not meet the validity value below 0.70, so that it did
not meet the requirements and criteria for validity and reliability in measurement; besides that,
GC1 was not part of the indicator priority scale in the research questionnaire. In contrast, indicators
GC2, GC3, GC4, GC5, and GC6 were considered valid by the provisions of research
measurements, so that it was necessary to maintain and improve in supporting further
measurements.

Company value growth (CVG) showed significant results compared to other variables; all
CVG indicator values had high outer loading values between 0.927 and 0.953, with CVG2 as the
most important indicator. The highest AVE value of 0.879 indicated an extreme convergent
validity value. Cronbach's alpha (0.927) and composite reliability (0.978) showed high internal
consistency. This study emphasized that the implementation of safety protocols (CVG1) and
regular evaluation of risks (CVG3) directly impacted the growth of company value. This result
was in line with the findings of Feyertag & Bowie (2021), namely the positive correlation between
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the implementation of safety audits and the company's market value, which could strengthen the
correlation and investor confidence in the company because it had a good risk mitigation scheme.

Table 4. The Analysis Results of Significant Relationships Between Variables

Items Original S;/[I:;)Ille ]ﬁt;l;g;:;ﬂ T-Statistics P-
Sample (O) (M) (STDEYV) (O/STDEV) Values
Financial Performance (FP) => 0.865 0.865 0.027 32.019 0.000
Company Value Growth (CVGQ)
Financial Performance (FP) = 0.130 0.123 0.172 0.754 0.451
Global Competition (GC)
Global Competition (GC) => 0.027 0.031 0.055 0.498 0.619

Company Value Growth (CVG)

Source: processed data

The analysis results (see in Table 4) show the relationship between FP, GC, and CVG
variables. The relationship between FP and CVG was statistically significant, with a very high
correlation value (O = 0.865, P-Value = 0.000). This indicated that financial performance had a
significant influence on company value. The T-Statistics value of 32.019 showed a value that
exceeded the threshold of 1.96 and supported the research findings. The results indicated that FP
measurement, such as profitability, solvency, and liquidity, were important in improving the firm's
marketability and building investor confidence. The findings also confirmed that effective
financial management was a significant factor in the growth of company value. The results of this
study were relevant to previous studies which highlighted the importance of financial aspects in
driving company performance (Susanti et al., 2020).

The relationship between FP and GC showed statistically non-significant results (O = 0.130,
P-Value = 0.451), with a T-Statistics value = 0.754, or below the significant the critical value. The
correlation was very low and weak and indicated which improved financial performance and it
had no direct influence on global competition. This could be due to the nature of global
competition, which depended more on external factors, such as innovation, international regulatory
policies, and a firm's ability to compete globally, which were not directly influenced by internal
financial performance.

In addition, the relationship between GC and CVG was also not statistically significant, as
indicated by very low correlation value (O= 0.027, P-Value = 0.619) and T-Statistics of 0.498.
These results suggested that global competition did not directly contribute to the growth of
company value. However, it had potential to indirectly influence CVG through mediating
channels, such as the increase in operational efficiency, adoption, innovation, and firm
strengthening in (business reinforcement) international markets.

Thus, financial performance played a central role in supporting the growth of company
value, while global competition had no significant direct influence. Companies needed to improve
effective financial management to add value and had to pay attention to innovation and
collaboration strategies at each level to strengthen global competitiveness. This approach could
have a more integrated impact, linking internal financial aspects with external challenges in the
global market. Ultimately, it could create a balance to support the sustainability of corporate value.

Based on indirect effect analysis in Table 5 below, the GC variable was not a good mediator
in creating a good relationship between FP and CVG. The resulting correlation value was weak at
0.004, indicating almost no contribution of GC as a mediating variable. The value of T-Statistics
=0.302 was below the threshold value set (criteria?) at 1.96, and the P-Value = 0.763, which was
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not statistically significant, or above the required value of 0.05. These results reinforced the
explanation that the relationship was not statistically significant. In other words, FP did not
significantly influence CVG with the median GC variable.

Table 5. The Results of Indirect Effects

Standard

Ttems Original Sample Deviation T-Statistics P-
Sample (O) Mean (M) (STDEV) (O/STDEV) Values
Financial Performance (FP) => 0.004 0.005 0.012 0.302 0.763

Global Competition (GC) =>
Company Value Growth (CVQG)

Source: processed data

In addition, the results also showed that the effect of FP on CVG occurred directly without
requiring the role of GC as a mediator. The non significant result indicated that GC did not have
enough impact to strengthen the relationship between FP and CVG. A company that wants to
increase company value should prioritize strategies that strengthen financial performance, such as
profitability, liquidity, and solvency. The findings also showed that a direct approach to financial
management had a significant role compared to indirect influence or median variable-global
competition in supporting the growth of company value.

FP1 cvc;1

0905 09a3 cve2
0 927 O 953
FP3 40 923— 0865 —o 927—p  CVG3
0927
09 -
0856 0931 CVG4
0 94-!1

cvcs
0918 0930 ggg 0740 0723

g

GC2 GC3 GCa GCb GCeé

CVGG

Figure 1. The Measurement Model of Company Value Growth Indicators

Figure 1 above shows the results of structural model of measurement between the latent
variables FP, GC, and CVG which analyzed using SEM-PLS. The results of the SEM model
analysis in Figure 1 showed that all latent variables could be adequately measured, and the
relationship among these variables were revealed by the analysis through the path coefficients
identified in this research. Measurements in SEM PLS included evaluating the reliability and
validity of measurement model, as well as testing the structural relationship among those variables
(Hair et al., 2017). This reliability assessment was conducted using several measures (or
measurement?), namely Cronbach's alpha, composite reliability (CR), and average variance
extracted (AVE), its results is described in Table 1. All Cronbach's alpha values obtained were
more significant than 0.7, this research instrument had a high level of reliability.
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Cronbach's alpha estimated the internal consistency of latent variables in the PLS path model
(Sarstedt et al., 2021). To confirm internal reliability of the model for variables tested, this CR
value should be greater than 0.70. In the relationship between latent variables, the model showed
a significant effect of FP on CVG, with a path coefficient of 0.865, indicating that the FP variable
significantly contributed to CVG. In contrast, the influence of GC on CVG was minimal, with a
path coefficient of only 0.027, indicating negligible and non-significant relationship. On the other
hand, FP had a positive influence on GC with a path coefficient of 0.130. Although this effect was
smaller than its effect on CVG, this result illustrated that GC played a role in the model while FP
played more significant role in influencing CVG. With high factor loading values and significant
path coefficients, the model showed sufficient reliability and validity in explaining the
involvement of each factor in the phenomenon under study.

Table 6. The Assessment of Inner Measurement Model

Ttems RZ Q> F Goodness of Fit (GoF)

Company Value Growth (CVG) 0.754 0.749 2.994
Global Competition (GC) 0.017 -0.008 0.017
Source: processed data

0.557

Furthermore, Table 6 above shows the results of structural model evaluation of CVG and
GC variables in this research. The CVG variable showed R? value of 0.754, which meant that
75.4% of the CVG variance could be explained by the independent variables (external in the
model, namely Financial Performance (FP) and GC. This R? value was classified as strong,
indicating that the model could explain most of the variability in CVG. In addition, the Q? value
of 0.749 indicated that the model had predictive relevance to CVG; this result was reinforced by
the F? of 2.994, which showed FP significantly affected CVG. The overall quality of the model
was also rated as excellent with a Goodness of Fit (GoF) value of 0.557, which exceeded the
threshold of 0.36 and confirmed that the model was valid to use (to be used to?) to explain the
relationship among latent variables, especially in the context of FP's effect on CVG.

The GC variable performed weakly in the research model. The R? value of 0.017 indicated
that only 1.7% of GC variance could be explained by FP. In addition, the Q> value of -0.008
indicated that this model had no predictive relevance for GC, which meant that FP did not
significantly contribute to GC. This was further reinforced by the F> value of 0.017, which
indicated that FP only had a small effect on GC. Then, this result indicated that GC was not
relevant in explaining the relationship between FP and CVG in this model.

Based on the findings, FP emerged as the principal factor directly influencing CVG, with a
significant and strong relationship. Therefore, companies should reorganize their priorities by
making governance changes to enhance performance and autonomously influenced financial
system to increase firm value. On the other hand, the role of GC in this model was very limited,
so that additional strategies were needed to increase its relevance, such as focusing on innovation
and sustainability.

This study aims to analyze the relationship between firm financial performance (FP), global
competition (GC), and firm value growth (CVG). Results show that financial performance
significantly influences firm value growth, while global competition does not serve as a significant
mediator in the relationship. This finding indicates that companies with good financial
management tend to be more successful in increasing firm value without relying on external factors
such as global competition. The study shows that financial performance (FP) significantly
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contributes to the growth of firm value (CVG). Financial performance (FP) is proven to have a
significant construct value, with indicators such as profitability, liquidity, and solvency showing
high outer loading (between 0.856 and 0.927). This leads to the conclusion that companies with
solid financial performance will experience better firm value growth.

The study results are relevant to research conducted by Ali & Ishak (2019), which shows
that a well-implemented financial management strategy is positively correlated with financial
performance, which drives company growth and employee motivation. This relationship
underscores the importance of sound financial practices in achieving sustainable business success.

Several previous studies also support the results of this study by finding that financial
performance indicators such as profitability, liquidity, and solvency affect the sustainability and
growth of the company. Research by Injadat et al (2023) states that high profitability and good
liquidity can strengthen the company's financial position and encourage sustainable long-term
growth.

In addition, a study by Nababan (2021) revealed that companies that can manage financial
risks effectively, such as maintaining solvency, will be more resilient in the face of unexpected
market shocks, supporting firm value growth. On the other hand, companies that have poor
financial performance tend to find it difficult to access external resources, such as loans or new
investments, which could hamper their growth potential. This is in line with the findings of Lubis
(2023), which show that firms with poor financial management experience difficulties obtaining
capital and investment, negatively impacting firm value.

In contrast to the initial hypothesis, global competition (GC), as a mediator between financial
performance and firm value growth, does not significantly affect this study. The very low
correlation value (Original Sample = 0.004) and T-Statistics far below the significance threshold
(1.96) indicate that GC does not have enough impact to strengthen the relationship between FP
and CVG. This suggests that internal factors, such as good financial performance, have a more
significant impact on determining firm value than relying on external dynamics, such as global
competition. Putri, (2023), confirms that although global competition may affect a firm's strategy
in the long run, more substantial internal factors such as innovation and effective financial
management are more decisive in determining a firm's long-term success in increasing firm value.

Some studies state that global competition can positively or negatively impact company
growth, depending on how the company faces and utilizes the competition. In Dereli (2015), study,
companies operating in global markets can gain more significant growth opportunities but face
higher risks, such as currency fluctuations and international economic uncertainty.

However, while global competition may act as an external influence on firms' strategic
decisions, Ekkaphol & Wichitsathian (2024) emphasize that firms with strong financial
foundations may better cope with global pressures. This research shows that although global
competition provides additional challenges, good internal management, such as effective financial
management, remains a key determinant in firm value growth. In addition, research from Bang &
Markeset (2012) correlates with the findings, which is that many companies in the era of
globalization can achieve success not through external competitiveness but through competitive
advantages resulting from careful financial management and continuous product innovation.

The dynamic nature of the global market requires firms to adopt strategies that improve their
financial performance and provide a competitive advantage. Managers are therefore encouraged
to explore innovative approaches to achieve superior performance outcomes, especially as
globalization intensifies competition in various sectors (Zakaria et al., 2014). Effectively utilizing
financial management and operational strategies can significantly affect a firm's market share and
profitability (Workie & Hekelova, 2016).
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A firm's financial performance is closely linked to its growth and competitive position in the
global market. Effective financial management practices, a strong financial culture, and strategic
adaptation to global dynamics are critical to increasing firm value and achieving sustainable
competitive advantage. The results of this study have significant practical implications for
companies. To achieve better value growth, firms must focus on improving financial performance,
emphasizing profitability, liquidity, and solvency. Effective financial management not only
improves the efficiency and competitiveness of the company but also provides a strong foundation
to face the challenges of the global market. Although global competition remains an important
factor in the business environment, companies should not rely on this factor as the primary
mediator in increasing corporate value. Instead, companies invest in financial management and
continue to innovate to stay competitive in an increasingly competitive global market. This is
relevant to the research conducted by Aftenev (2024), which shows that finance-based strategies
are more reliable than strategies that depend on external market dynamics. This research confirms
that financial performance is key to firm value growth. In terms of global competition, although it
can be recognized as having relevance, it does not need to play a significant role as a mediator in
this relationship. Therefore, companies should prioritize good and sustainable financial
management to achieve more stable and sustainable growth.

4. Conclusions

Based on the analysis of this research, financial performance has a significant impact on
company value growth, especially in the context of manufacturing industry in Batam. The results
showed that companies which successfully improved profitability, liquidity, and solvency had
better value growth. It was relevant to the findings of previous studies, which emphasized the
importance of effective financial management in creating company value. In other words, internal
factors of company, especially financial performance, it played a significant role in its longterm
success and competitiveness. Although GC might influence the relationship between financial
performance and company value growth, this study found that global competition did not
significantly influence it. This suggested that although the global market offers challenges and
opportunities, company could rely more on internal factors to achieve optimal value growth. In
this case, good financial management and innovation became key factors in maintaining the
viability and sustainability of company growth without being fully dependent on external factors
such as global competition.

Therefore, the results suggested that companies operating in manufacture industry should
prioritize strengthening financial performance as a purposeful initiative. Focusing on improving
profitability, liquidity, and solvency would provide a sustainable competitive advantage,
strengthened the company's position, and increasing investor confidence. This strategy could
ensure that companies could not only resisted strong in global competition but also grew
successfully and created long-term value. Thus, financial management which focused on
improving essential internal financial elements was the key to achieve stable growth and increase
corporate value in a changing global market.
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