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Abstrak
Penelitian ini bertujuan mengeksplorasi dampak perkembangan marketplace terhadap Usaha Mikro, Kecil, dan Menengah (UMKM) di Indonesia, terutama dalam aspek penjualan, efisiensi operasional, dan daya saing. Marketplace seperti Shopee, Tokopedia, dan Bukalapak telah menjadi bagian penting dalam ekonomi digital Indonesia, memungkinkan UMKM untuk menjangkau pasar lebih luas dan meningkatkan penjualan. Metode deskriptif kualitatif digunakan dengan pendekatan literatur. Hasil penelitian menunjukkan dampak positif terhadap pertumbuhan UMKM, termasuk peningkatan transaksi hingga 70% dan akses pasar internasional. Tantangan utama adalah persaingan dengan platform global seperti Amazon, serta kebutuhan meningkatkan literasi digital. Penelitian ini menyimpulkan bahwa marketplace memperluas jangkauan dan menciptakan efisiensi bisnis yang mendongkrak daya saing UMKM.
Abstract
This study aims to explore the impact of the growing marketplace on Micro, Small, and Medium Enterprises (MSMEs) in Indonesia, particularly in terms of sales, operational efficiency, and competitiveness. Marketplaces like Shopee, Tokopedia, and Bukalapak have become integral parts of Indonesia's digital economy. By leveraging these platforms, MSMEs can reach a broader market, increase sales, and optimize their business processes. This study uses a qualitative descriptive method with a literature approach to analyze data from various trusted sources. The findings indicate that marketplaces have a significant positive impact on MSME growth, such as a 70% increase in transaction volume and easier access to international markets. However, challenges include fierce competition with global platforms like Amazon and Alibaba, as well as the need to enhance digital literacy among MSME players. The study concludes that marketplaces not only expand market reach but also create business efficiencies that boost MSME competitiveness.
INTRODUCTION
The rapid advancement of digital technology has significantly transformed various sectors, including trade and marketing. One of the key innovations in the digital era is the rise of marketplaces, digital platforms that facilitate online interactions between sellers and buyers. In Indonesia, marketplaces such as Shopee, Tokopedia, Bukalapak, Lazada, and Blibli have become the primary choice for consumers due to their easy access, fast transactions, and innovative features (Ginting et al., 2023). These platforms have proven to be effective in enabling Micro, Small, and Medium Enterprises (UMKM) to expand their market reach. According to Ginting et al. (2023), marketplaces help UMKM overcome limitations in accessing physical markets, increase operational efficiency, and reduce traditional marketing costs.
Marketplace platforms have grown rapidly, with Shopee, for example, recording an average of 216 million visits per month in 2023, making it one of Indonesia’s most popular e-commerce platforms (Wulandari et al., 2020). This growth highlights the success of marketplaces in attracting consumers and establishing themselves as key pillars in Indonesia’s digital economy. However, UMKM face significant challenges, such as fierce competition from global platforms like Amazon and Alibaba, and the need to improve digital literacy among entrepreneurs (Wulandari et al., 2020).
Marketplace platforms have also altered consumer behavior. Consumers are increasingly drawn to online shopping due to benefits like secure payment methods, various shipping options, and attractive promotions such as discounts or cashback offers. This shift in consumer behavior presents significant opportunities for local UMKM to leverage digital platforms for promotion and sales (Wulandari et al., 2020). As digital adoption increases, marketplaces have become essential in supporting the growth of UMKM, allowing them to thrive and compete in both domestic and global markets.
Thus, understanding the impact of marketplaces on sales, operational efficiency, and competitiveness is crucial to sustaining UMKM in this digital era (Ginting et al., 2023).

RESEARCH METHOD
This study employs a qualitative descriptive approach with a literature review method to analyze secondary data relevant to the topic of the rise of marketplaces in Indonesia. Data is sourced from scientific journals, institutional reports, trusted articles, and previous research related to the role of marketplaces in driving the growth of Micro, Small, and Medium Enterprises (UMKM).
The steps undertaken in this research include:
Data Collection: a) Searching and collecting data from various sources, including market research reports, journals on UMKM and e-commerce, as well as documents discussing the development of marketplaces in Indonesia. b) Analyzing government policies and private sector initiatives related to the digital transformation of UMKM.
Data Processing: The data is analyzed thematically to understand the impact of marketplaces on three key aspects of UMKM: sales, operational efficiency, and competitiveness.
Data Analysis: A qualitative approach is used to evaluate the extent to which local marketplaces like Shopee, Tokopedia, and Bukalapak contribute to UMKM compared to global platforms like Amazon and Alibaba. The research also focuses on identifying the challenges faced by UMKM in leveraging digital technology.

RESULTS AND DISCUSSIONS
Result
The research findings reveal various impacts of marketplaces on UMKM in Indonesia. The key findings are outlined as follows:
1. Increase in Sales Volume
Marketplaces such as Shopee and Tokopedia have opened wider market access for UMKM, both domestically and internationally. Previous studies show that UMKM actively participating in marketplaces experience a sales increase of up to 90%. The main factors driving this growth are the ease of reaching consumers through digital promotion features such as discounts, cashback, and free shipping services.
2. Operational Efficiency
Marketplaces offer various supporting technologies such as inventory management, digital payments, and shipment tracking. These features help UMKM save on operational costs and increase productivity. For example, Indonesia's UMKM digitalization program demonstrates that using marketplaces can improve business efficiency when compared to traditional methods.
3. Increased Competitiveness
With the operation of marketplaces, UMKM have the opportunity to compete with large companies. Local marketplaces facilitate UMKM in marketing products by providing user-friendly platforms with high accessibility. However, competition with global platforms like Amazon and Alibaba remains a challenge, especially in terms of advanced technology and competitive pricing strategies.
4. Digital Literacy Challenges
One of the main obstacles is the low level of digital literacy among UMKM actors, particularly in remote areas. This hinders UMKM's ability to fully utilize the potential of marketplaces. Many UMKM still do not understand how to maximize marketplace features such as sales data analytics or digital marketing strategies.
5. Job Opportunities and Accessibility
The existence of marketplaces provides new job opportunities in various fields. However, not all groups can access marketplaces due to limitations in age, with some individuals unable to use digital technology.
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